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OBJECTIVE 1

GOALS AND OBJECTIVES

Generate buzz about the
salon’s  opening 

OBJECTIVE 2

Educate the CNY’s community
about the salon’s  sustainable

beauty mission

OBJECTIVE 3

Become a go-to for Syracuse
University  students

GOAL: GENERATE BUSINESS FOR SALON AMARE UPON THE SALON’S OPENING.



OBJECTIVE 1

Strategy #1: Establ ish a socia l  media presence on

Facebook and Instagram to advert ise the salon’s

services and engage both current and potent ia l

c l ientele 

Strategy #2: Post in CNY-based onl ine forums

advert is ing the salon’s  serv ices   

Generate buzz about the salon’s  opening 



OBJECTIVE 2

Strategy #1: Redesign the business ’  of f ic ia l  website

with al l  necessary information 

Strategy #2: Post regular blog updates v ia socia l

media about Davines  

Strategy #3: Invite student organizat ions to

part ic ipate in JCI  ASA UNICEF Fun Pack Project  

Educate the CNY’s community about the
salon’s  sustainable beauty mission 



OBJECTIVE 3

Strategy #1:$15 blowout competit ion with the

PanHel lenic community 

Strategy #2:  20% off  promotion for SU students with

a val id SUID.   

Strategy #3:  Secure press in relevant SU publ icat ions 

Become a go-to for Syracuse University
students 



TIMELINE

Weekly meetings 

Indiv idual  work 

Big picture strategy



WEBSITE
Brooke Tanner 



INSTAGRAM
Chloe Citron 



FACEBOOK
Sandhya Iyer 



COLLABORATIONS
Samantha Cooper 



BUDGET

YOU PAID: $0 

YOU GOT: $9,550, 138 HOURS

Research- $50 per hour;  Writ ing-  $75 per hour;  
Meeting t ime- $75 per hour,  per person in meeting;  
Brainstorming- $50 per hour,  per person in meeting;  
General  account maintenance- $50 per hour per
person in meeting;  Consultat ion with professor-  $200
per hour  

BREAKDOWN
$5,025 in Meetings 
$3,450 in Writ ing  
$750 General  Account Maintenance  
$225 in Researching  
 $100 in Brainstorming  



EVALUATION
Object ive #1:  Generate buzz about the salon’s  opening  

Facebook:  +51 fol lowers,  5 forum posts 

Instagram: +519 fol lowers,  50 l ikes and 1 comment/post 

Object ive #2:  Educate the CNY’s community about the
salon’s  sustainable beauty mission 

 The publ ic  now has access to al l  necessary information
regarding the salon.  The media has ut i l ized the contact
form to connect with the salon concerning potent ia l
opportunit ies.   

Content was posted to social  media 5+ t imes each week
via Instagram and Facebook.   

$200 was raised for the JCI  USA UNICEF Fun Pack Project
by an SU student organizat ion,  Alpha Epsi lon Phi .   



EVALUATION

Object ive #3:  Generate buzz about the salon’s  opening  

Al l  13 sororit ies part ic ipated in $15 blowout contest  

2 Media Placements



RECOMENDATIONS

Enhanced Branding 

Website Improvements 

Continued Social Media 

Local Media Outreach 

Girls Night In



QUESTIONS?



THANK YOU!


